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I) Program Review Checklist 
 

 
Date Completed Action 

x Contact Program Review Chair for orientation 

x Form Program Review Team 

x Gather documents (Org Chart/Staffing Profile/SLO 
Assessment Forms/Data Sets) 

x Solicit input from faculty and students 

x Determine if additional research is needed 

x Contact College Research Analyst if necessary 

x Write Program Review report 

x Submit report to Dean and Program Review Chair for 
approval 

 Report submitted to Academic Senate for approval 

 Report submitted to Office of Instruction for approval 

 Report submitted to College President and the Office of 
Institutional Effectiveness 

 Report posted to the IE web site 

 Presentation to the Planning and Budget Committee 

 
 



Section I:  Program Overview 
 
 

A. The Mission of the Program and its Link to the Collegeôs Mission and 
Goals 

 
 
The mission of the Saddleback Fashion Program is to provide industry linked 
programs, education, and services that enable all individuals to become 
competitive the global market place, reach their career goals and achieve 
economic independence. 
 
B. Historical Background and Unique Characteristics of the Program 
 
The Fashion program at Saddleback College was originally linked with the 
foods and nutrition area and part of the Business Science Division. The 
mission of the program was heavily influenced by a foundation in home 
economics which was the trend of the time.  Initially Saddleback's fashion 
classes were largely geared toward students who were interested in self 
enrichment and/or improving their family management skills. These original 
classes were offered in a portable classroom located in the lower campus. 
This classroom was outfitted with equipment reflective of the departmentôs 
and studentôs goals - Bernina home sewing machines in home sewing 
cabinets and basic home irons.  
 
The fashion department moved to a new location on the first floor of the BGS 
building as it was still under the Business Science Division. This new space 
was created specifically for the fashion area yet it was still outfitted with home 
sewing equipment. Despite this fact, the department grew and new classes, 
instructors and certificates were added. Still the majority of these classes 
were geared toward the student interested in home sewing and there was 
little focus on industry related skills or careers. The Fashion Design Certificate 
included specialty classes like "Sewing Children's Wear" and ñSewing with 
New Knitsò.  The Fashion Department also offered a certificate in Sewing for 
Interiors and the Home. In addition, the fashion faculty was educated in Home 
Economics and typically taught classes at both Saddleback and Long Beach. 
Although they generally had little experience working with in the fashion 
industry, they had an excellent educational and instructional background in 
Home Economics and were linked with long beach. This link helped facilitate 
student transfer to Long Beach. 
 
Originally, the Home Economic approach served the Fashion Department well 
and was reflective of the studentôs needs and the trends of the day. With time, 
the goals of the Saddleback fashion student began to change. In the 1980's 
students gradually became much more interested in a career in fashion. Like 



today, there were students who were interested only in self enrichment, but 
the growing majority wanted to be prepared for a career in the industry. The 
department made efforts to meet this new need eventually adding classes 
such as FASH 145 Internship class. In addition, the Fashion merchandising 
program was started and a full time faculty member was hired. The initial 
focus of the Merchandising area was Modeling (classes and a certificate) and 
Color and Image Consulting (classes and certificate). These were very trendy 
areas of interest in the 1980's and initially drew students. Eventually the trend 
ran itôs course and tired. Students who wished to prepare for jobs in the 
industry went elsewhere or transferred.  
 
The department continued to keep the student who was interested in self 
enrichment. Class enrollments lowered and the survival of the department 
was threatened. In an attempt to raise enrollments, classes increasingly were 
"piggy backed" (meaning multiple classes were offered by the same 
instructor, at the same time, in the same room). It was not unusual for 4 -7 
classes to be piggybacked together in attempt to help the class "make". 
Although this practice helped the fashion department survive the lean years, 
instruction obviously suffered, and those who were interested in fashion 
careers continued to go elsewhere. The student who just wanted to learn to 
sew continued on, and on, and on. Loyal and true, they found they could take 
that same class 3 X the number of sections. While this helped enrollment and 
the student looking for enrichment, the quality of instruction and the 
department's integrity were questioned. 
 
In 1999, the problem at hand was how to build the department, its ties with 
industry and placement of students in fashion careers without alienating the 
student who takes classes for self enrichment. Gradually we began to cut 
back on the number of piggy backed classes, eliminate outdated classes and 
curriculum, and eliminate certificates that lacked relevance in the industry. In 
addition, instructors were replaced with individuals who have education, 
industry experience and teaching experience. These revisions were done in 
both the fashion design and the fashion merchandising areas. 
 
In the Fashion Design Area the home sewing equipment was also replaced 
by state of the art industrial equipment. Currently the Fashion Design area is 
outfitted with 39 industrial dress forms (19 Wolf, 4 PGM, 16 Global/Superior), 
5 top of the line industrial irons with vacuum tables, 38 industrial straight stitch 
machines (30 Juki, 5 Mitzi, 2 Changler, 1 Consew), 12 specialty machines 
including 1 blind hemmers, 1 button hollers, 9 overlock machines/industrial 
sergers.  Currently the program is housed in the Business and General 
Sciences building. The Fashion Design labs consist of two connecting 
classrooms and a workroom/dye lab. Additionally the department houses a 
Student Study Collection. This collection approximating 3000 historic and 
designer garments and accessories dates back to 1840's. It also houses 
recreated garments/accessories dating back to 1760's. This valuable 



collection spans American fashion and the fashion industry from the start to 
the present day and serves as inspiration and reference to students. 
Saddleback's Fashion Design, Construction Labs, and Study Collection rival 
the best equipped schools in the country and we easily have the best 
industrial sewing equipment in Southern California in both the public and 
private sector. Approximately 3/4 of the fashion students are enrolled in the 
fashion design area. 
 
The Fashion Merchandising Area has recently acquired new professional 
mannequins and houses a comprehensive visual display collection and 4 -6 
wonderful display windows. The majority of the merchandising classes are 
being offered BGS 119. The Fashion Merchandising area currently produces 
the annual Fashion Department Fashion Show. The event is entirely handled 
by the Special Event and Promotion Class from concept to production. The 
Annual Fashion Show showcases the department and the talents of both the 
fashion merchandising students and the design students. In addition, this 
event also serves as an excellent collaboration between Advanced 
Technology and Applied Science Division programs such as fashion 
merchandising, fashion design, foods, film, and cosmetology programs.  
 

 
C. Progress Since the Last Program Review 
 
This is our second full program review. Our department has continued to grow 
and we have added two new skills awards: 1. Basic Costume Design and 
Sourcing, 2. Sustainable Fashion and Social Entrepenureship. We still have 
not been able to aquire Tuckatech CAD system which continues to hold our 
students back. 

 
D. Current Strengths, Opportunities, and Challenges 
 
The Fashion Department at Saddleback College has strengths mainly in five 
areas: faculty and staff, equipment and resources, reputation and 
community/student outreach, industry partnerships and advisory board, and 
internship and portfolio development (SLO/programming). 
 
The Fashion Departments faculty is staffed with two full instructors, twelve 
assigned part time faculty, and 3 active fashion pool faculty. The 
Departmentôs Professors and Associate Professors are highly skilled; 
possess industry experience, have exceptional teaching experience and a 
bachelors and/or master degrees in the area or a related area. Most of the 
faculty are part time. This allows them to be currently working in the fashion 
industry in addition to teaching. This tight industry connection is extremely 
inspirational to students and instrumental to our program. It also allows 
instructors to create classes and assignments which are relevant and exciting 
to students while preparing them for future internships and careers. While 



most of our instructors are part time, they are extremely generous and giving 
to students, often using their contacts and experience to help them find 
internships, employment or get their businesses started. They are all very 
dedicated to the students and the department. Furthermore, many of our 
instructors either currently teach (or have historically taught) full or part time 
at other fashion programs. These programs include both public and private 
institutions and two and four year fashion programs such as: FIDM, Brooks 
College, Academy of Arts University, and CSU Long Beach. Students and 
Advisory board members often comment that the fashion design program at 
Saddleback is the best in Southern California and is an amazing value. In 
comparison to some of the private and four year programs in southern 
California, Saddleback provides fashion students with the same instructors 
and the best professionally equipped labs for a small fraction of the price. 
Students who have attended other public, private, 2 and 4 year programs also 
report that instructors at Saddleback have provided them with more individual 
attention than they have experienced at other schools. The departmentôs 
industry contacts, internship programs and help with job placement are far 
superior to what they have experienced elsewhere. Consequently, we get 
many students who have either already graduated from other programs or 
come back to us after transfer for help and supplementation where other 
programs have failed them. 
    
In addition to our faculty, we received a Perkins Grant to hire a teaching 
assistant for our large sewing classes in 2007-2008. Perkins was again 
awarded for 2008-9, 2009-10 and 2010-11 for a Project Specialist Having a 
teaching assistant in the sewing classes with larger enrollments helped 
student retention and success. In 2008 the fashion design area applied for a 
VTEA grant to fund the position with additional hours and lab responsibilities 
which we were awarded. Malia Hill, a Saddleback and CSU Long Beach 
alumnae was hired as a Teaching/Lab Assistant for the 2008-09 school year. 
She is still working in the department but is now working 24 hours per week 
assisting in classes and the department. This is a decrease of 12 hours per 
week as of 2011. Along with these duties she has created and maintained a 
professionally recognized department blog, studentôs surveys, Facebook 
page, lecture series and student/alumnae directory. This directory has a bio 
page for every fashion and fashion merchandising student with a picture, 
permanent contact information, educational and career goals, and tracks if 
they are new, continuing, or soon to graduate. This allows us to better know 
our students, advise our students, schedule and create new classes, and 
alerts us to who needs to be applying for certificates and AA degrees or 
transferring. Malia is currently working on a student hand book for new and 
continuing fashion design students. This hand book contains helpful 
information to help them with class planning and sequencing. Also included 
are items like: what materials and supplies they need and where to get them, 
directory of  fashion instructors, school services such as career counseling, 
advisory and industry partner information, internship program information, 



bioôs on recent graduates and how and when to apply for certificates. Malia 
assisted most recently with our very successful Fashion A La Mode event. 
Malia did a great job coordinating the event which hosted 160 high school 
students interested in fashion as a career. 
 
 
Current Challenges 
 
Some of our strengths present to us our challenges. The Fashion Design area 
in particular has made huge strides over the past ten years to address 
industry needs and standards in our curriculum. We have worked hard with 
our advisory board and our adjunct faculty, who are also working in the 
industry to provide skills and equipment to our students, to better prepare 
them for jobs in the industry. One place we are still falling short is CAD design 
skills. It is imperative that we obtain an industry specific CAD program such 
as PAD, Tukatech, Lectra or Gerber so we may teach pattern making, marker 
making and grading to our students. Many of these programs have additional 
features such as 3D draping, textile design and fashion illustration as well. 
Although we have the best equipment in the Southern California area ï we 
fall very short in the area of CAD design. These are skills that must be offered 
to adequately prepare students for fashion design ï particularly in the areas 
of Pattern Making and production. Schools such as Orange Coast College, 
who are unable to offer their students the industry machines and space that 
Saddleback can offer them, still have a small Gerber Lab (approx. 12 
stations). Orange Coast College has been offering elementary Gerber classes 
to students for over 10 years. CSU Long Beach and CSU Poly Pomona both 
have Tukatech software. Saddleback students interested in these skills must 
either try to get into the OCC class or transfer. Recently, we had AIMS 
(Apparel Information Management Systems) donated to us. The class has 
been a huge success. In under a year, we have offered 3 sections and plan 
on offering 1 more this summer. The department has had to quickly modify 
and upgrade the Special Topics FASH 289 AIMS class into a regular class. 
The AIMS certification class has had a huge draw for both existing certificate 
and transfer students. In addition, this class has been very popular with 
people in the industry who are looking to upgrade there skills for existing jobs 
or a job search. Henry Churner, president of Aims, has hired Saddleback 
students who have earned their AIMS certification to train fashion business 
employees who have recently purchased the AIMS system. It is our intent to 
offer an Industry Skills Achievement Award in the near future. We plan on 
grouping several of our industry specific skills classes together: AIMS 
Certification, Technical Drawing, Industrial Sewing, and hopefully a CAD 
class. This is a skill based achievement award that could be completed at 
night during the summer or during a semester. In addition to preparing our 
regular students for jobs in the industry, it would be a huge draw to existing 
apparel industry professionals. 
 



A second challenge we have currently is accommodating both the huge 
number of new students in classes by adding additional class sections and 
offering more sections in the evening and weekends. Increasingly we are 
seeing more students who are working 9-5 jobs who wish to obtain 
certificates and AAôs with evening and weekend classes only. We are 
gradually adding additional sections during the day, evening and weekends. 
Surprisingly, the more we add, the more we seem to need. If we could get 
students to enroll earlier perhaps we could add even more sections as they fill 
up. However it seems to be a fashion student characteristic to procrastinate. It 
is our hope that with the help of our blog, advertisement, and the harsh lesson 
of not getting into classes late that they may finally learn. That being said, we 
plan on offering even more sections of the core classes in particular in the 
upcoming summer and fall semesters. We hope they will be a huge success, 
as much as fall 2008, the new Saturday Classes, and the semester of Spring 
2009 have been. For Fall 2011 we will be offering 2 afternoon sections of 
basic sewing that will be late start with a component on line. This class is 
designed to accommodate high school students interested in sewing as well 
as students from other community colleges who start later in the fall. We also 
plan to write and offer more of our core classes as hybrid media to target and 
assist special populations such as displaced homemakers and single parents. 
 
The third challenge we are experiencing is retention of sewing students. We 
have many sections of basic sewing which fill very well. We are currently 
offering 6 sections of Basic Sewing during the day, evening and on Saturday. 
These are either filled to capacity or very close to maximum enrollment. We 
are also offering 3 sections of Intermediate Sewing. The two sections are not 
full but healthy. The third section is on the small side. There are even less 
students going on from Intermediate Sewing to the Advanced, Couture, Art to 
Wear and Tailoring classes. So, the question is why? We are currently 
surveying students both on the blog and in classes to find out why. The 
theoryôs are: Some only need basic sewing for the Merchandising Certificates, 
they learn what they needed in basic, they signed up for it because they 
thought it would be fun later to learn that sewing is work, they made what they 
wanted and now they are done, life and other responsibilities got in the way, 
or they are planning on transferring and will take it later. 
 
The fourth challenge we face is the need to do a additional event off of 
campus showcasing our advanced design studentôs clothing lines. This will 
assist our students in getting jobs and make the community more aware of 
the fashion department at Saddleback. 
 
The fifth challenge is getting students to complete certificates, degrees and 
skills awards. Many of our students do transfer however many get jobs before 
they actually complete degrees or certificates. Sadly, many do not understand 
the application process and assume (dispite our reminders) that they will 
arrive in the mail automatically. We plan on surveying and tracking our 



students through the program. Target their educational goals and council and 
assist them in the application process to facilitate and increase completion. 
 
Sixth Challenge is to increase community awareness of Saddleback Fashion 
and recruitment to CTE Fashion Education through events such as Fashion A 
La Mode, special programs for high school and middle schools, PLC events, 
opportunities for high school instructors and TPP students to participate in 
fashion related professional development. Fashion club can work with high 
school fashion clubs to support local community charities and orginizations. 
 
 
Resources and Equipment: 
 
In the Fashion Design Area the home sewing equipment was also replaced 
by state-of-the-art industrial equipment. Currently, the Fashion Design area is 
outfitted with 30 industrial dress forms (20 wolf, 4 PGM, 16 Superior and 
Global brand), 5 top of the line industrial irons with vacuum tables, 30 Juki 
industrial straight stitch machines as well as 5 Mitzi, 2 Changler and 1 
Consew industrial machines, 12 specialty machines including 1 blind 
hemmers, 1 button hollers, 1 industrial zigzag machine, 9 overlocks and 
industrial sergers.  Currently this equipment is housed temporarily in the BGS 
110 and BGS 104, connecting classrooms. Additionally the department 
houses a Student Study Collection. This collection approximating 3000 
historic and designer garments and accessories dates back to 1840's. It also 
houses recreated garments/accessories dating back to 1760's. This valuable 
collection spans American fashion and the fashion industry from the start to 
the present day and serves as inspiration and reference to students. 
Saddleback's Fashion Design, Construction Labs, and Study Collection rival 
the best equipped schools in the country and we easily have the best 
industrial sewing equipment in Southern California in both the public and 
private sector. Approximately 3/4 of the fashion students are enrolled in the 
fashion design area. 
 
The Fashion Merchandising Area has recently acquired new professional 
mannequins and houses a comprehensive visual display collection and 7 
wonderful display windows. The majority of the Merchandising classes are 
offered in a shared fashion lab in BGS 119. The Fashion merchandising area 
via the Special Events Class currently produces Aòwearòness day in the fall 
semester and the annual Fashion Department Fashion Show in the spring. 
These events are entirely handled by the Special Event and Promotion Class 
from concept to production. Aòwearòness day includes a fashion show, music, 
and venders from the industry as well as students vendors. The event is 
geared toward the both the Saddleback Community and the community at 
large. Local high schools attend and are offered tours of the department. The 
Annual Fashion Show showcases the department and the talents of both the 
fashion merchandising students and the design students. Additionally, this 



event also serves as an excellent collaboration between Advanced 
Technology and Applied Science Division programs such as fashion 
merchandising, fashion design, foods, film, and cosmetology programs. The 
fashion show exposes the work of our students to the Saddleback community, 
the professional community and the community at large. In addition, high 
school students are invited to the event. The Annual Fashion Show is a main 
vehicle of community outreach, advertisement for the program and promotion 
of our students and their work. 
 
Industry Partners and Advisory Board: 
 
Advisory Board for Fashion Department Include: 
 

        

¶ Alison Emge ï Assistant Designer CachCach/ Funny Bunny 

¶ Amana Nova PAD 

¶ Amanda Azadi - Côest chouette couture   

¶ Amber Sharp of Lucy Love 

¶ Amy Hutto ï South Coast Repertory  

¶ Amy Zaleta-Martinez- Zaleta Designer and Concept Coordinator  

¶ Anastasia Backstrand of Tralala 

¶ Annistasia Backstrand: Tralala  

¶ Austin Brown of Paul Frank Industries 

¶ Austin Brown Paul Fran Industries 

¶ Barbara DiRienz Hoffman California Fabrics 

¶ Barbara King, President CEO of Armandio Classico 

¶ Betsey Dillon ï Herrington Teddy Bear Co. 

¶ Betsy Dillion Grand Canyon Teddy Bears  bdillion@canyonteddybearsgroup.com 

¶ Bria Duane ï Fairchild Books/ West coast Rep. 

¶ Carol Thompson ï Caroleôs Kingdom Childrenôs Clothing and Costumes 

¶ Carolina and Robby Kahlick - Designers/Owners at Print Plus  

¶ Carolyn Tombor, Sales and Marketing Coordinator Surfer Magazine 
carolyn.tombor@primedia.com 

¶ Cathi Engle- Hoffman Fabrics 

¶ Claudia Marsh, Personal Syle Consultant Image Works claudiamarsh@home.com 

¶ Dolly Fujii, Coporate Recruiter Quiksilver 

¶ Eileen Melaten from Winget, Inc ï LA Representive 

¶ Elaine Harley ï Victorian Visions Bridal Museum 

¶ Emily Heintz, California Fashion Association emily@calfashion.org 

¶ Frances Harder from Fashion Business Incubator  

¶ Frank at Ambiguous frank@Ambiguous.com 

¶ Gina Sanchez ï Lectra Systems 

¶ Helen Machock: The Produce Co. 

¶ Henry Cherner, AIMS Technology Solutions, INC. President  

¶ Jayne Seward- California Apparel News  



¶ Jennifer Barrios from Quiksilver  

¶ John Bernards - Executive Director - International Associations of Skateboard 
Companies johnbernards@skateboardiasc.org 

¶ John Bernards from Skate Board Association  

¶ Julian Cox- Julianôs Vintage Clothing 

¶ Julie Jaslove, Owner LF Laguna Beach  

¶ Karen Mamont, former Director of Marketing California Market Center 
karen.mamont@gmail.com 

¶ Katherine Story, Designer  

¶ Kathleen Dougherty, lead Designer for CachCach 

¶ Kathy Bumer ï Repeat Boutique 

¶ Kevin - Costume Curator FIDM 

¶ Kimberly Christman ï Curator/ Costume Collection, Kings College Univ. of  
Aberdeen 

¶ Kimberly Miller from Quiksilver 

¶ Kimberly Terbush ï Independent Curator/ Costume Consultant 

¶ Kimberly Terbush, Independent Costume Curator and Costume Consultant 

¶ Laura McCarell- 

¶ Lisa Landy, Designer CachCach/ Funny Bunny 

¶ Louise Coffee-Webb Costume Collection Curator Woodbury College 

¶ Louise Fleury Elering, Personal Image and Color Specialist at The Color Studio 

¶ Luann Petix ï Publisher/Editor in Chief DAMSEL Magazine 

¶ Marco Ibarcena: Alpaca Terrain ï alpacaterrain@earthlink.net 

¶ Maria Rivera Smith, Human Resources and Corporate Recuiter Saint John Knits 

¶ Meagen Webber ï Assistant Designer CachCach/ Funny Bunny 

¶ Melanie Lipsie Quiksilver  

¶ Melinda Smith  

¶ Molly Hogan: former student and employee of Paul Frank Industries 

¶ Nadya Nadya ï Lead Designer for The Nadya Collection  

¶ Pamela Melville Quiksilver  

¶ Paul - Public Relations at Harveys Seatbelt Bag Company paul@seatbeltbag.com 

¶ Reem Khalil: Fiber Artist www.rkhalil.com 

¶ Rick Eggleton, SCORE Representative and Owner of Pro-biz Seller 
rick@probizseller.com 

¶ Robin Pavlosky- Costume/textile specialist- FIDM 

¶ Ryan Heuser- Paul Frank Industries 

¶ Ryan Heuser, President Paul Frank Industries 

¶ Sandie Mccann, ï Hoffman Fabrics 

¶ Scott and Helen Machock, Owners and Designers Produce Apparel 
scottm@produceapparel.com 

¶ Scott Machock: The Produce Co. 

¶ Shahin Kohan, Focal Technology shahin@focaltechnolgy.com 

¶ Staci Schubert: Accessory Designer for Staci Schubert Designs  

¶ Surena Fish, Operations Manager/Buyer Michael Levines surena@mlfabrics.com 



¶ Susan K Abrams, Image Consultant/Owner of Corporate Icon 

¶ Susan Klein Owner Sittn' Pretty  

¶ Susan Minniti, Director Swimwear Technical Services Quiksilver 

¶ Tanah Sullivan-Cheetah Grrl Vintage Clothing 

¶ Tara Ritacco, Resource Manager for Disney Character Programs and 
Development  

¶ Tony Alva from Alva Los Angeles  

¶ Tracy Kgno ï Assistant Designer CachCach/ Funny Bunny 

¶ Ty Phillips Owner of Ty Phillips Photography 

¶ Ty Phillips: Ty Phillips Photography www.typhillipsphotography.com 

¶ Ty Rogers- Identitywear -  idwearstudios.com 

¶ Wendy Carmona from Snap Fashion- Director of Educational Services 

¶ Yvonne Lewis. Thatôs Yvonne Millinery tymillinary@webtv.net 

¶ Zulema Ventura, Swimwear Pattern-maker Quiksilver 
 
 
 
                   

 
 
 
 
 
 
 
 
 
 
 
 

 
 



Section II:  Review Report 
 
 

A. Faculty and Staff 
 
As of Spring 2009, the Fashion Department at Saddleback College consists of: 

¶ Two full-time instructors: one in Design (department chair) and one in 
Merchandising. 

¶ 12 part time instructors. 

¶ One project specialist  

¶ One Senior Lab Technician  
 
The staff consisting of part-time and full time staff at Fashion Department at 
Saddleback College a wide range of professional experience that adds to the 
strength of the department. Most of them work or recently worked in the industry 
and have held jobs such as fashion designer for companies such as Oakley, Fox, 
Hurley, and Nordstrom as well as costume designers for independent movies, 
Disney Character Costumes and South Coast Repertory.   
 
In terms of the number of instructors, the full-time to part-time ratio in the 
classroom is approximately 1: 6 (Two full-time instructors to 12 part-time 
instructors).   
 

Full-time Instructorôs Biography 
 

Lindsay Smith Fox 
 
Lindsay Fox, Fashion Department Chair and Professor of Fashion Design, has a 
BFA in Textiles and a MAT in Art/Design Education with Honors from the Rhode 
Island School of Design. Ms. Fox has worked in the Apparel, Textile, and 
Costume Industries and as both a Collection Assistant and Curator of Costume. 
Lindsay began her teaching career in 1989 teaching disabled adults to weave 
while managing a production weaving studio. Since then she has taught all levels 
and ages with a specialization in working with students with alternative learning 
styles. Lindsay left The Fashion Institute of Design and Merchandising in 1999 
for Saddleback College where she became Professor and Department Chair. 
She has been actively developing new curriculum, certificates and serving on the 
curriculum committee while at Saddleback. Her newest projects are focused in 
the areas of industry skill upgrade, eco friendly and sustainable fashion and 
social entrepreneurship and designing for a cause. She is involved in many 
professional organizations including: Costume Society of America, International 
Textile and Apparel Association, Textile Society of America, Fashion Business 
Inc., The American Association of Museums, The New England Association of 
Museums and Skills for Humanity. 

 



Diane McGroarty 
 
Diane McGroarty, Associate Professor of Fashion Merchandising, has a BA in 
Fashion Merchandising with a Minor in Marketing from California State 
University, Long Beach. She has 25 years industry experience in fashion 
merchandising, store management, visual merchandising, sales, retail buying, 
special event coordination and modeling with Nordstrom, Limited Express, 
Charlotte Russe, Macys and J.C. Penney. Diane started her teaching career in 
1991 at Orange Coast Community College. In 2001, she began teaching at 
Saddleback College and in 2005 she acquired a full-time position. Diane has 
been involved in many professional organizations such as the Fashion Group 
International, IMG-Mecedes Benz Fashion Week, Association of Image 
Consultants International, Community College Fashion Symposium, Working 
Wardrobes Organization and High School Fashion Career Pathway Days. 
 
Part-time Instructorôs Biography 
 

Kyla Benson 

Kyla has been an associate faculty member of the Saddleback Fashion Design 
department since Fall 2008.  Classes currently being taught are Basic Sewing, 
and Intermediate Sewing. She has a B.S. in Design from the University of 
California, Davis. 

Kyla currently works in the apparel industry as a designer for  PJ Salvage 
Contemporary Loungewear. Kyla has also worked as an apparel designer for 
companies including Hurley International, Fox Racing, and Manahttan 
Beachwear. Kyla has worked with all stages of product development including 
initial design sketches, technical package developments, and production. 

 
Laura Bonsall 
 
Laura Bonsall has worn many "hats" since graduating in 1986 from California 
Institute of the Arts with a MFA in Costume Design. Laura promptly embarked on 
design and patternmaking careers at the same time. She worked for several 
Equity waiver theatres as a Costume designer and for several companies as a 
patternmaker or pattern assistant. She also worked at Rancho Santiago College 
as faculty costume designer. Her design activities culminated with a Dramalogue 
award in 1992 for the play "Our Town' at the Grove Shakespeare Festival. After 
burning out on theatre and deciding that she wanted a life with husband, kid and 
a mortgage, she got an opportunity to teach. She didn't think she wanted to teach 
but found that she loved it. A stint at Brooks College helped her clarify her 
teaching goals and in 2004, she moved on. She began teaching at Saddleback 
College and Fashion Institute of Design and Merchandizing, both in Fashion 
Design. She return to design work in 2007 at Long Beach City College with 



"You're a Good Man, Charlie Brown" and Months on End. Her current plans are 
to continue teaching and design schedule permitting. 

 
Meredith Byron 
 
Meredith Byron has taught in the Saddleback Fashion Department since 2003.  
Classes she has taught include: Beginning Sewing, Advanced Sewing, 
Intermediate Sewing,  Contemporary Sewing, Alterations, Tailoring, Heirloom 
Sewing, Wearable Art, Couture, Vintage Essentials, and coming soon Vintage 
Sewing.  She has been and is currently a self-employed business owner since 
1984, owning businesses such as an insurance agency, an alterations business 
(1994), and a couture baby gown business (2000).  She earned her Bachelor of 
Art from Cal State Fullerton (1978) and then later went on to complete a Masters 
degree in Speech Pathology (1980).  

 
Michelle Craner 
 
Michelle graduated from CSU Long Beach with a Masters in Family and 
Consumer Sciences.  She teaches at Saddleback College, Orange Coast 
College and CSULB in the Fashion Merchandising area.  She has also had 
industry experience at Fashioned Forward Ministries, Clarins Fragrance Group., 
Max Studio, Stussy, and the California Mart in Los Angeles. 

 
Donna Dickens 
 
Donna received her Master of Fine Arts Degree in Theatre Arts ï Technical 
Theatre from California State University Long Beach.  She has worked in the 
costume design area for Santa Ana College, Orange Coast College and Golden 
West College since receiving her degree.  Donna recently semi retired her own 
Costume Design Business and stepped into the role of teacher.  Donna has been 
teaching at Orange Coast College since 1993 focusing her teaching skills on all 
levels of fashion construction and design.  Donna recently joined the Fashion 
Department at Saddleback College teaching beginning sewing construction, 
draping and a special topics class in tutu construction.  Donna enjoys teaching 
and plans to do so as long as she is able. 

 
Lisa Elston 

Lisa began working in the apparel industry in 1987 after graduating with a degree 
in Fashion Design from Brooks College, and attending College of the Sequoias.  
Lisa's career has included womenôs sportswear, sleepwear, home products and 
textile design.  Working with Canyon Chenille for over 10 years Lisa had the 
opportunity to develop product for Victoria's Secret, Nordstrom, L.L. Bean and 
many others.  Currently Lisa is working part-time as a Product Developer for a 
specialty catalog, Cuddledown of Maine with local manufacturer Produce 



Apparel.  
  
Lisa has been involved with the Saddleback College Fashion department since 
1996 hosting student interns at Canyon Chenille as well as serving on the 
Advisory Board.  Beginning in 2000 Lisa became an associate faculty member of 
the Fashion Department teaching classes in Beginning and Intermediate Sewing, 
Internship and Cooperative Work Experience, and the AIMS Apparel Information 
Management System software class.   Summer 2009 Lisa will bring a new topic 
to Saddleback's curriculum, Technical Design for the Fashion Industry.  
  
Lisa continues her education by attending classes offered by Fashion Business 
Inc. in Adobe Illustrator software, and certification in the AIMS software system. 

 
Joan Goodspeed 
 

Joan Goodspeed has worked in the greater Los Angeles area as a costume 
craftsperson where she has built armor, created hats, masks and huge walk-
around parade characters.  She has worked with Center Theatre Group, 360 
Entertainment, Los Angeles Opera, South Coast Repertory and Pageant of the 
Masters.  As a dyer she has worked for Doshi Fiber Arts and Curious Creek 
Fibers, helping create new color mixes.  She has taught sewing at California 
State University, millinery at Saddleback College as well as lead workshops in 
dyeing, color mixing and shibori. Joan recieved an MFA in Costume Design from 
California State University Long Beach. 

 

 Malia Hill 
 
Malia Hillôs educational background includes receiving an Associate of Arts at 
Saddleback College.  Malia took some of the classes in the fashion program 
before and after she transferred to CSU Long Beach. She started her first 
internship through a contact of Lindsay Fox, the head of the department of 
fashion at Saddleback College. This internship was working under the director of 
marketing at the California Market Center and it lead to so many other contacts in 
the industry. Malia went on to intern at Trina Turk in Los Angeles and also scored 
an internship with California Apparel News.  During the summers of her Junior 
and Senior year at CSU Long Beach she interned in New York City for Kay 
Unger New York with both their merchandising team and design teams.   
In the Fall of her senior year she worked as a paid intern with Disney Character 
Costumes and Development and carried that through until she graduated with a 
double BA in Fashion Merchandising and Clothing & Textiles.  Upon graduating, 
she was offered a full-time position with Disney as a Fabric Specialist, assisting 
the designer and project managers on new costumes such as Jack Sparrow, 
Tinker Bell, Ratatouille characters, and Meet the Robinsons, as well as 
overdressings for Mickey and his friends.   



In the Summer of 2007, Malia moved up to Seattle to work as a designer for 
Nordstrom Product Group. She worked under the senior designer for t.b.d, a 
Nordstrom private label for about a year. 
Malia started teaching Fashion 145 Internship at Saddleback College in Fall of 
2008.  FASH 150 Fashion Apparel and Professional Techniques and FASH 143 
Buying and Merchandising will be taught in Spring 2009.  This 2008-2009 school 
year, she has also been a lab assistant in many of the sewing classes offered 
and worked in the department under Lindsay Fox.   
 

Katy Kaminski 
 
Kathryn Kaminski joined Saddleback College in August 2011. Her areas of 
instruction include all Fashion Merchandising related courses. Intro to Fashion & 
Careers, Eco- Friendly Fashion Tour and Fashions in Southern California. 
Prior to joining Saddleback College, Kathryn taught at Long Beach City College 
in the Fashion Department. She has 15 years industry experience in the areas of: 
regional sales management, sales specialist, merchandising, production 
assistant, retail management, visual merchandising, assistant buyer, photo shoot 
coordinator, stylist, modeling, and acting.  
In her spare time, Kathryn enjoys traveling, snowboarding, scuba diving, painting, 
scrapbooking, boating, camping and of course shopping.  

 
Linda Gomez-Ortegoza 
 
Linda received her M.A. in Family and Consumer Sciences, Education; California 
State University, Long Beach and her B.A., Textiles and Clothing; California 
State University, Long Beach.  Linda Gomez-Ortigoza joined Saddleback College 
in January 2005. Her responsibilities include teaching clothing construction 
courses at Saddleback College, Saddleback Emeritus and Long Beach City 
College. She also teaches Life Management and Consumer Awareness at Long 
Beach and Mt. SAC.  Prior to teaching at Saddleback College, Linda taught 
Home Economics in Middle and High School and worked in retail management, 
buying and outside sales.  Linda is active in the California Association of Family 
and Consumer Sciences as a Board Member, whose responsibilities include 
Awards Chair.  In her spare time, Linda enjoys reading and sewing, of course.  
Her research interests include fashion and nutrition. 

 
Judith Nowland 
 

Judith Nowland earned a Bachelors of Fine Art from Cal State Fullerton in 
1989. Judith took Fash 31 Textiles and Fash 111 Intermediate Sewing in 1995 to 
increase her knowledge and improve her skills. Judith realized there was so 
much to learn so she continued each semester taking fashion classes that 
included Flat Pattern, Advanced Flat Pattern, Draping, Advanced Draping, 



Wearable Art, Dye Processes, and numerous Special Topic classes that covered 
trends in fashion.  

Judith earned numerous fashion awards including the 1997 Outstanding 
Clothing Construction Student and 1997 Outstanding Continuing Construction 
Student. In 1998 an original jacket entry in the national Hoffman Fabric 
Challenge won and toured the country at trade shows. In 1999 she won 2nd place 
in Best of show at the Saddleback Fashion show and also was awarded a $300 
Grace McKnight scholarship. In 2000 Judith again won 2nd place in Best of Show 
at the Saddleback Fashion show and also was awarded Best Guest Designer at 
the Long Beach State Fashion show. In 2000 she received her Associate of Arts 
degree in fashion from Saddleback College. 
            From all the technical and practical skills Judith developed through the 
Saddleback fashion program Judith was able to produce and sell clothing. Judith 
began making dance costumes for Francina Manns Dance studio when the Mask 
Making class in the Saddleback theatre department seemed a perfect 
enhancement to my skills. In 2003, after completing the mask class Judith was 
hired by the Saddleback theater department as a cutter/stitcher because of the 
skills she had learned in the fashion department. Judith was employed for 4 
years and worked on 25 different plays, 7 plays were for the now defunct 
Saddleback Civic Light Opera. 
            In 2007 Lindsay Fox was in need of a Fash 100 instructor and knew of 
her outstanding sewing skills. Judith quit as a cutter/stitcher and became a part-
time faculty member teaching basic sewing skills. She also applied and was 
selected in fall 2007 to participate in the CTE externship program offered through 
Saddleback. Since her fashion and sewing skills can be used in costuming she 
externed at South Coast Repertory in their costume shop. She found former 
Saddleback fashion students employed and when the externship finished I knew 
that Saddleback fashion students were being adequately trained to find 
employment not only in the fashion industry, but also in costuming.   
 

Tracy West 
 

Tracy West graduated from Chapman University and received a Bachelors of 
Science in Business Administration with emphasizes in marketing and 
management.  Shortly after, she went on to continue her education at 
Saddleback Community College where she obtained a certificate in Fashion 
Design and a certification in AIMS, an apparel manufacturer, wholesaler, 
importer software.  During her time at Saddleback she was awarded Design 
Student of the Year and was Co-Director for the annual Fashion Show.   She is 
currently working at a Cachcach, a childrenôs clothing manufacturer as a 
designer and purchaser for the last four years. She is also currently teaching at 
Saddleback as a part-time instructor.  
 

 
B. Curriculum and Instruction 

 



The Saddleback Fashion Department provides students with a rigorous skill based 

background for both industry jobs and individual entrepreneurial goals. While the 

majority of our students are drawn to the Saddleback Fashion Department to prepare for 

jobs in the industry, many of them are already currently working in the industry and are 

looking to upgrade their skills. With the recent recession, skill upgrade to obtain new 

positions or keep current positions is an objective that is significantly increasing. Our 

certificate programs draw the majority of our students and often students will elect to get 

multiple certificates. Transfer to both public and private institutions is also a strong 

objective. Often students will transfer to CSU Long Beach but increasingly we are seeing 

many students transfer to other public and private colleges/ art schools nationally and 

internationally. Some of these programs include: Fashion Institute of Design and 

Merchandising, Fashion Institute of Technology, Parsons School of Design, Otis, 

Academy of Art College and Central Saint Martins to name only a few. Another student 

goal is the AA degree. Increasingly we are seeing students in our night and weekend 

classes who are seeking AA degrees. Many of these students have existing degrees and 

are working in or out of the industry and thus either upgrading skills or switching careers. 

Often students who earn certificates will also obtain an AA in either fashion design or 

merchandising. This allows them to earn a certificate, get a job in the industry and then 

continue on to complete GE requirements in the evenings and weekends while working.  

 

1. Another segment of our student population is students who are taking classes for 

self enrichment. The popularity of the reality show ñProject Runwayò has been 

very inspirational to students and has seemed to cause a serge in new students 

who are taking classes for self enrichment. The phenomenal popularity of our new 

Saturday sewing classes reflects the number of new non-traditional students. 

Specifically non-traditional students who are seeking self enrichment or those 

who are already working (in the industry or out) who wish to upgrade skills or 

change careers. An additional segment of our student population is those who 

have entrepreneurial goals. These students typically select only the classes which 

they feel will help them with their start up companies and are not interested in 

certificates, degrees or transfer. Late start classes and hybrid classes could also 

capture another section of special populations such as displaced homemakers and 

single parents while servicing late start high schools and impacted fashion 

programs such as OCC. 

 

 

 

 

 

 

Table - 1: Fashion Department Student Profile/Educational Goal Internal 

Department Survey 

 



Table 1.1 - What are your career goals? 101 total votes 

 

Certificate in Fashion Design/Merchandising  50.5% 

AA 55.4% 

BA in Fashion Design or Merchandising and 
Transfer  71.3% 

Taking Saddleback courses for self enrichment 24.8% 

Updating/Advancing Skills  15.8% 

 

Table 1.2 ï If you are working towards a certificate, which one are you getting? 

 

Fashion Merchandise Certificate  44.2% 

Visual Merchandise Certificate 14.0% 

Fashion Design Certificate 32.6% 

Advanced Fashion Design Certificate  4.7% 

Basic Costume Certificate *  4.7% 

* Basic Costume Certificate new to this year 2009. 

 

Table 1.3 - What time do you prefer taking fashion classes at Saddleback? 41 total votes 

 

During the day 43.0% 

During the evening 34.0% 

A mix of both day and evening 18.0% 

I don't have a preference 5.0% 

 

Table 1.4 - If you have had a teacher assistant (Malia or Irma) in the past, have you found 

it helpful to your success in the class? (24 total votes, 5 didn't have a teacher's aid) 

 

89.5% Yes 

10.5% No 



 

 

 

Table 1.5 - If you are beginning sewing FASH 100, will you go on to intermediate? 

 

83.3% Yes 

16.7% No 

 

A.  Responses as follows: 

¶ It depends on how much I learned in the first one. 

¶ Yes. I did take beginning and am now enrolled in intermediate sewing. I enjoyed 

the beginning class and want to further my skills. Also the fact it is on Saturdays 

is a big reason I'm able to attend as I work full-time. The class was enjoyable 

while instilling the basic skills. 

B.  If you dropped out of FASH 100, please list the reason you did. (Responses as 

follows) 

¶ I decided to take more classes that were required to transfer. 

¶ My class load was too heavy. 

 

 

Table ï 2: EDUCATIONAL GOALS BY YEAR/TERM TABLE  

 

 Academic Semester/Year 

 
SP 
2004 

FA 
2004 

SP 
2005 

FA 
2005 

SP 
2006 

FA 
2006 

SP 
2007 

FA 
2007 

SP 
2008 

AA/AS and transfer 26.0% 20.3% 21.6% 23.5% 18.4% 23.9% 22.4% 24.0% 27.2% 

Transfer w/o AA/AS 4.3% 3.4% 4.5% 6.1% 2.5% 4.8% 6.0% 10.4% 7.6% 

AA/AS w/o transfer 0.3% 0.8% 0.7% 1.1% 0.3% 1.3% 2.4% 2.2% 2.1% 

Vocational cert w/o 
transfer 20.1% 19.5% 18.6% 21.3% 9.9% 9.5% 6.2% 6.5% 7.9% 

Educational 
Development/Discover 
Interests 34.0% 28.9% 39.2% 34.1% 34.5% 36.5% 36.3% 29.7% 31.7% 

Other or Undecided 15.2% 14.4% 15.4% 13.9% 24.2% 23.9% 26.5% 27.3% 23.5% 
* Source: SOCCD MIS Data Warehouse March 2008 (All data used in this report was provided by Suka of MIS Data Warehouse in Fall of 

2008). 
 



ARTICULATION:  

 

Courses that transfer to four year schools: 
FASH 154    Fashion Illustration         3 
FASH 110    Contemporary Clothing Construction     3 
FASH 101    Introduction to Fashion Careers     3 
FASH 140    Fashion Image               3 
FASH 31    Textiles                      3            
Same as: BUS 31 
FASH 130    Flat Pattern Design         4 
Classes that transfer as ELECTIVES to four year schools 
 
                Units              
FASH 100         Fashion Sewing - Beginning                        3                
(Formerly "Basic Sewing" prior to F08)            
FASH 111         Fashion Sewing - Intermediate                     3           
FASH 112         Fashion Sewing - Advanced                         3              
FASH 113         Couture Sewing                                     2              
FASH 120         Tailoring                                          3           
FASH 124         Wearable Art                                      3                     
FASH 132         Draping Fashion Designs                           3              
FASH 136         Apparel Design                                     3                   
FASH 141         Apparel Selection                                  3    
FASH 143         Fashion Buying and Merchandising                 3                 
Same as: BUS 143    
FASH 144         Fashion Trends and Cultural Costumes             3     
FASH 145         Internship                                         1                 
Same as: BUS 145    
FASH 147         Special Events Coordination and Promotion        3                
Same as: BUS 147 
FASH 148         Visual Merchandising                              3                
Same as: BUS 148    
FASH 150         Fashion Apparel and Professional Techniques      3                    
FASH 160         Fashion Fieldwork                                  2           
FASH 189         Special Topics: Various Fashion Courses       
 
Certificate Programs: 
 
The Fashion Department offers four certificate Programs at this time. 
 
Fashion Design: 
 

1. Fashion Design Certificate: (35.5 - 40 units) 
 
The Fashion Design program prepares the student for entry-level position in 
the filed of fashion design and apparel manufacturing fields. They will be able 



to design clothing using the three major design procedures: flat pattern 
making, draping on a dress from and designing by sketching. Certificate 
includes internships and cooperative work experience in the field. Many of the 
clothing courses can be utilized as transfer courses for pursing a Bachelor ôs 
degree in Family and Consumer Science with a Clothing and Textiles 
emphasis. 

 
2. Advanced Fashion Design and Apparel Manufacturing Certificate Program 

(47.5 -52 units) 
 

The Advanced Fashion Design and Apparel Manufacturing certificate 
prepares the fashion design students to enter the apparel manufacturing field. 
It explores the fashion industry, studying the many career options available 
beyond design. It goes deeply into pattern and clothing manufacturing. The 
student who completes this certificate will be able to both design clothing and 
manufacture clothing for industry. 
 

Fashion Merchandising 
 

1. Fashion Merchandising Certificate Program (34.5 -39 units) 
 

The Fashion Merchandising certificate program emphasizes all aspects of 
fashion merchandising including techniques of buying and selling, distribution 
and marketing and promotion fashion goods. It combines a general 
merchandising background with the training in specialized skills in order for 
students to find employment in todayôs fashion field. 
 
2. Visual Fashion Merchandising (30-32 units) 

 
The Visual Fashion Merchandising certificate program explores interior and 
exterior displays with an emphasis on presentation of the product and on 
lighting and window design. Techniques and utilization n of specialized 
materials in a divers range or retail options are examined, as are the 
development of major presentation and overall store design. 
 

 Recent and Future Certificates: 
 
The Fashion Design area has recently created several new Occupational Skill 
Awards: Basic Costume Design and Sourcing and another in Sustainable 
Fashion and Social Entrepreneurship. New Certificates and Occupational Skill 
Awards related to the field of Costume Design, Millenary and Collection/ Line 
development. In addition, the department is working on an Occupational Skill 
Award geared toward the influx of students who have jobs or have worked in the 
industry but wish to upgrade their professional skills. Another area which we plan 
to investigate and possibly pursue is the area of textile and surface design and 
milinary. 



 
Access and Productivity: 
 
The Fashion Department has offered between 20 ï 26 classes per semester (Fall 
and Spring) and 4 and 7 classes during the Summer over the past four years. 
The C1 Head count table is misleading for two reasons. First, several Fashion 
classes are missing from the table. Classes which are missing include, FASH 
148 Visual Display, FASH 235 Designing for The Fashion Industry and all 
Fashion 289ôs of which several sections per semester are typically offered. Also, 
FASH 254 Fashion in Southern California is a positive attendance class, so 
Headcount at the end of term was used for this calculation ï not the C1 
Headcount table. 
The second factor that skews the data on the C1 Table is that the number of 
classes and sections are not the same. Several of the fashion classes are 
ñpiggybackedò meaning that two or more classes may be offered together at the 
same time and with the same instructor. This is particularly true for advanced 
fashion classes where enrollment is small and thus two or more related classes 
may be offered at the same time in order for the class to make minimum 
enrollment. Thus, productivity must be calculated by counting all piggy backed 
classes as one ï not as two or three.  The summer semester numbers have not 
been included because the data for Summer 2007 was completely inaccurate on 
the C1 Table and does not reflect reality. It states that we had 7 sections and 
zero students enrolled. 
 
Analysis of this data concludes that the spring semester traditionally has more 
students than the fall semester. Productivity has been steadily increasing over 
the past four years with one slight dip occurring during the time the department 
was temporarily housed in the village. This is most likely due to smaller more 
cramped class rooms with smaller room caps. It is also possible that the we may 
simply have lost some students with the disruption of the village move.  
 
The articulation patterns with CSU and UC indicated that 58% are lower-division 
introductory transfer courses at a four-year institution, while 42% are advanced 
skill courses. This distribution gives students significant opportunity to transfer, 
gain certificates and/or develop skills depending on their personal goals.  
 
With the recent enrollment increase of students in Fall 2008 and Spring 2009 we 
have been adding additional sections as well as new classes. Even with the 
addition of several new classes and sections, we found most of our courses were 
filled by the start of school in January 2009. Regrettably, we could have added 
more sections of introductory classes such as FASH 101 ï Intro to Fashion 
Careers, FASH 154 ï Fashion Illustration, and FASH 143 ï Fashion Buying and 
Merchandising. When possible other filled classes were moved to larger rooms to 
allow overflow and additional enrollments. These courses include: FASH 144 ï 
Fashion Trends and Cultural Costumes, FASH 31 Textiles and FASH 147 
Special Events. Presumably this is largely due to the economy, loss of student 



loans, capped enrollments at other institutions and neighboring schools that have 
had to cut classes that are offered. With the influx of new non-traditional students 
who are already working, we have been gradually offering additional sections of 
core classes in the evening and weekends. These classes, particularly weekend, 
have been very successful and the first to fill. Furthermore, over the past 10 
years, the department has been gradually reducing the number of ñpiggybackedò 
classes increasing the overall number of sections offered. Thus both productivity 
and Access as well as over all quality of instruction has been improving. In 
addition the new hybrid classes and future plans for more core hybrid classes 
should also increase productivity. 
 
 
 
 
 
B2: Instruction 
 
Instructional Resources 
 
Equipment and Teaching Resources: 
 
As stated before, Saddleback Collegeôs Fashion Department is outfitted with 
exceptional professional equipment and a wonderful costume study collection. 
 
Collaborative Projects: 
In addition, the Fashion Department collaborates with other school departments 
for many projects. Examples of this include The annual department Fashion 
Show and other special events directed by the Special Events Class. Class 
members work with students in many areas such as: Graphics, Film and Video, 
Culinary Arts, and Cosmetology to name a few. In addition, students in fashion 
design who are interested in costuming collaborate with film and video students 
on student production projects and in the Theater Costume Shop. The ability to 
collaborate with students in other disciplines has been rewarding for all involved. 
Most Recently we did a project, Fashion A La Mode with the fashion and culinary 
PLC teachers and their students. We are planning many more collaborations for 
the future such as a student lab store. 
 
Advisory Board and Industry Partners: 
 
Another resource that greatly benefits the department is our excellent Advisory 
Board and our Industry Partners. Their advice and input not only helps direct the 
direction of the department and curriculum but they have been an excellent 
resource for assistance finding stellar instructors, internships, job openings, 
guest speakers and field trips sites. The Advisory board meets annually or 
biannually. Input has also been collected via internet survey. The advisory board 
has steered us through the departments conversion from home economics based 



to industry based curriculum. Recommendations have mainly centered on 
obtaining and training students for industry jobs through exposure to industry 
equipment and software. Their united input has been that the department must 
offer Aims, Tuchatech/CAD, and Illustrator/Photoshop classes to prepare the 
students to enter the job market. Also, it is agreed that the three career areas 
that are highest in demand and highest in salary are CAD pattern makers, 
Technical design, production mangers. The department has responded by 
acquiring industrial equipment (mainly through VTEA/Perkins grants) and by 
curriculum changes. Also AIMS donated their software to us for students to train 
on and has given us the authority to be certified trainers ï and offer AIMS 
Certificates to students who pass their exam. It is imperative that we acquire 
Tuchatech/ CAD program to offer to our students.  
 
The Advisory board has also supported the development of costume certificates 
and skill awards, Textile design certificates, and professional skill set upgrade 
skills awards geared toward those currently employed or looking to increase their 
marketability in the work place. In addition, during the Spring 2009 Advisory 
Board, the committee members enthusiastically supported the departments 
desire to address the current green trend with a Sustainable Fashion Certificate/ 
Skills Award and a Social Entrepreneurship Certificate/ Skills Award. This interest 
has continued to build each year since. In 2011  our Advisory Board and PLC 
enthusiastically supports a student lab store on campus to showcase and sell 
their work. Also a off site Designerôs showcase to introduce designers to the 
professional world and community. Also increased recruitment of CTE students 
and events linking students with industry and careers for mentoring and 
education is thoroughly supported by all. Also supported is creating programs 
and events to bring fashion and CTE back to the high schools and middle 
schools where programs have been cut. Fashion careers are growing in Orange 
County and students entering Career technical fashion will be in demand. Also 
flexibility for Special populations to complete classes and programs should be 
encouraged so they may gain employment and independence. 
 
Donations received this past year from our Advisory Board and Friends of the 
Department have included: 
 

¶ Aims software donated by Aims 

¶ Fabric from Hoffman fabric 

¶ Swimwear knits from Quiksilver 

¶ High tech, performance fabrics from Oakley 

¶ Misc. fashion related materials and equipment from Mango Moon 

¶ Misc. fashion related materials and equipment from Skills for Humanity 

¶ Knit fabrics from the Mission in Tustin 

¶ Knit and performance/ sportswear trims and findings from MJJM 

¶ Vintage Clothing from misc. sources 

¶ Vintage patterns, sewing machines, and equipment/ findings from former 
students. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Faculty: 
 
Another strong resource for the Fashion Department is our industry based 
faculty. The majority of the fashion instructors are not full time which enables 
them to maintain their industry based careers in addition to teaching. Each has 
their area of specialty in the industry such as womenôs ready to wear, childrenôs 
wear, accessory, action sport, sustainable fashion, and costuming. The fashion 
industry is constantly changing and a faculty that maintains close ties with the 
industry can share those experiences and incites with their classes. 
 
Course Offering and Enrollment: 



 

 
 



 
 
Despite our numerous strong resources mentioned above, the fashion 
department has seen a slight decrease in enrollment for several classes. 
FASH 31, FASH 111, FASH 112, and FASH 113 all saw a slight decrease in 
enrollment in 2007 and 2008 while the department was housed in the village. 
This may be due to the interruption of the move or smaller temporary class 
rooms.  
 
According to End of Term Headcounts, FASH 140 also appears to have a dip in 
numbers. This is actually misleading. Originally FASH 140 and FASH 141 
classes were ñpiggybackedò. The curriculum for these two classes was reworked 
and the classes are now offered separately. In addition, certificate requirements 
were also changed designating FASH 140 for merchandising students and FASH 
141 for Design students. With this considered the enrollments, have actually 
remained consistent.  
 
Similarly FASH 147 appears also to have a dip in numbers. This is actually due 
to the class growing to the point that it started to be offered in both the Fall and 
the Spring semesters. When we combine the headcounts for both fall and spring 



we see that the numbers have actually continued to grow.  
 
FASH 120 Tailoring, FASH 221 Contemporary Tailoring and FASH 230 
Alterations and Fitting have decreased in enrollment. Upon analysis, this 
coincides with changes in the Advanced Fashion Design and Manufacturing 
Certificate which changed these classes from requirements to options.  
 
 FASH 234 Advanced Pattern Making historically had been a very small class 
and thus had been ñpiggybackedò with the basic flat pattern class. When student 
interest grew for these skills, students went to OCC to take their Gerber Class to 
get experience with computer aided flat pattern design. When we saw a large 
number of students were both ready and interested in learning Advanced Pattern 
Making skills, we created two special 289ôs (Collections I and Collections II) to try 
reworking the existing curriculum in a more industry based way while still not 
having access to CAD ourselves. These 289ôs therefore have taken the students 
from the Advanced Flat Pattern Headcount as they were allowed to substitute 
Collections I and II for Advanced Flat Pattern and/or Advanced Draping. The 
Saddleback Fashion Department Advisory Board and Faculty feel that it is 
absolutely critical for the department to acquire a CAD program and lab to 
adequately prepare students for jobs in the fashion industry. 
 
In addition, FASH 254, Fashion in Southern California has also seen a decrease 
in numbers. FASH 254 is listed as an option along with FASH 289. The Fashion 
Department has increased its offerings of FASH 289ôs to meet students interest 
and demand while experimenting with new curriculum. Some of these classes 
have been immensely popular (for example the corsetry class and the Eco 
Friendly Fashion Tour) and have competed with FASH 254 for student 
headcount. In the case of the FASH 254 class, a lower enrollment allows this 
field trip based positive attendance class to access more industry sites. Many 
companies will not host larger classes due to insurance regulations and concern 
with the safety of large groups in manufacturing areas. A smaller class size 
actually enhances the experience and learning opportunity by allowing students 
to access and witness manufacturing of apparel and accessories first hand. 
 
 
 
 
 
Courses with Consistent Headcount: 
 
Table 5 - Classes that have consistent end-of-term headcount. 
 
 



 

 



 
 
Fashion 101 Intro to Fashion and Careers, FASH 130, FASH 132, FASH 143, 
FASH 144, FASH 150, FASH 154, FASH 238 and FASH 247ôs headcounts have 
all remained consistent over the past four years. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Fill Rates at Census: 



 



 
 
 
Fashion classes that have seen steady growth in headcount over the past four 
years have included: FASH 100 Basic Sewing, FASH 110 Contemporary 
Clothing Construction, and FASH 210 Construction Studio. Overall, the 
introductory sewing classes and labs have been growing consistently. These are 
the initial courses that students enroll in who are interested in fashion design and 
sewing. In addition, FASH 145 Internship has also grown constantly over the past 
four years. This class is typically one of the last classes completed by students 
perusing certificates. The growth statistics of the introductory sewing classes 
reflect that increasingly more students are enrolling in the fashion design area. In 
addition, the growth of the Internship class coincides with the increase in fashion 
certificates awarded (Fashion Design 14, and -- Fashion Merchandising in 2008). 
 
Finally, the FASH 240 Dye Processes on Fabrics has also seen an increase in 
enrollment over the past four years. Ten years ago, this class was one that 
classically had low enrollment and caused us to worry about it making minimum 
enrollment. Thus the class was only offered at night to maximize student 
accessibility. In addition, this class is only one of several options in one certificate 
and thus competes with other classes for student headcount. Four years ago in 
the Spring of 2006 the class grew dramatically. The class went from under 
enrollment to 28 the first day of class with 10 students who wished to add. The 
room was overcrowded for the space needs of students working on surface 
design projects and as a result 7 students dropped by the census date. As a 
result of this experience we have capped the class at 18 and we offered a 
summer section. Since then we have filled the class each time it has been 
offered. We expect that the demand for this class may increase now that it is part 
of the Costume Construction and Sourcing Achievement Award that will start Fall 
2009. Additional sections may be necessary in the future. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Productivity 
 

     
 
 
 
 
 
 
 
 
    
 
 
 
 
 
 
 
 
 
 
   
 
C. Student Success 



 
Table 7: Passing Grades 

 
 
 
Table 8: Awards 


